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Ia’Orana!

My name is Kelly Olsen. I am one of the original founders of Morinda, Inc. Morinda 
was formed and launched in 1996 with the purpose of introducing Tahitian Noni 
Juice to the world and to inform everyone in the world about the miracle of noni.

In 2020, we will reach our 24th year. During that timeframe we have literally 
educated the entire world about Tahitian Noni and the benefits from Tahitian Noni 
products.

Our business opportunity has created wealth for our independent partners in every 
corner of the world. We have paid over $5 billion back to our partners and created 
hundreds of millionaires.

Morinda and Tahitian Noni has been honored by business publications, scientific 
journals, medical journals and even the United Nations. Morinda expanded to over 
70 markets worldwide and became the fastest-growing company in the world.

In 1999, we entered the Hong Kong market. I personally remember this because I 
was there from the beginning. We expanded rapidly with thousands of customers 
and business partners (IPCs). We have always known the tremendous potential of 
Hong Kong and we have proven that we know how to be successful there.

Just 10 months ago, a momentous thing happened.  A merger happened between 
a large publically traded beverage company, NewAge Beverages, and Morinda. This 
merger injected energy and resources into our company that has enabled us to 
usher in a completely new era of expansion and success.  

During these past 10 months, we have developed a new opportunity that we call 
NewAge XL. This opportunity builds from the strengths and foundation of Morinda 
and combines the energy and new vision of NewAge.  NewAge XL is not a new 
company, but a new supercharged opportunity that is based on the Morinda 
legacy. New compensation, new incentives, new rewards and new success. 

Morinda has identified markets from every part of the world to benefit from this 
new project.  

On December 11 and 12, we will host a very special series of meetings in Hong 
Kong to kick off NewAge XL. First, this will be our 20th anniversary celebration for 
Hong Kong. To mark this special anniversary, we will announce that Hong Kong 
has been chosen as our next NewAge XL market. 
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We are inviting every IPC from every market worldwide to attend personally if 
possible, or to participate in follow-up briefings in person or online. During this 
celebration, we will hold two special events:

• 20th anniversary celebration 

• Opportunity briefing for all new and interested friends with a special NewAge 
XL training

Our next step in this expansion project will be to enter a “prelaunch” phase where 
everything will go live, including our accelerated compensation plan and amazing 
incentives designed to create massive activity. This is all happening soon. Please 
do not miss this.

Joy Yen is the Regional Manager for Taiwan and Hong Kong. Her team will take the 
lead in these events. I will attend as well to support, celebrate and train.

No matter where you live, if you have interest in participating in this new 
opportunity in Hong Kong, please contact your local manager and staff, stay tuned 
to the Morinda website and monitor your email inbox.   

Mark December 11-12 on your calendar. 

IPCs USE NORWEGIAN 
CHRISTMAS MARKET 
TO PROMOTE TEMANA
Norwegian IPCs Hanne Renate Lerberg and Kit Heitman recently 
got into the Christmas spirit by participating in a Christmas 
market located on a traditional old farm just outside of Oslo. 

At the market, the two IPCs set up a display various TeMana beauty products, which naturally make for wonderful Christmas presents. 
With a couple thousand customers visiting the market within a span of just four hours, it was great way to increase sales and get the 
TeMana name out there. The IPCs were also able to get contact information for some of the shoppers so they can follow up with them 
later.

In addition, a local newspaper was also on hand to cover the event. All in all, the market was an excellent opportunity to increase 
exposure and drum up some business. And, of course, more lucky individuals will now get to open some lovely TeMana gifts on 
Christmas day!



NewAge Japan’s Research & Development staff completed a 
clinical trial on the effect that TeMana Noni + Collagen has on hair. 
The results of the study were previously presented at the 19th 
Scientific Meeting of the Japanese Society of Anti-Aging Medicine, 
and were later published in Tokyo’s Medical Science Digest. 

Prior to the trial, the hair strand thickness of the adult volunteers 
was measured, along with other hair quality factors such as the 
amount of graying, split ends, hair softness and smoothness, and 
hair loss.

During the clinical trial, adult volunteers drank one bottle of Noni 
+ Collagen every day for eight weeks. Then, following the eight 
weeks, the hair quality factors were measured again. There was a 
notable increase in the average thickness of hair strands, and also 
improvements in each of the other hair quality factors. 

Hair quality was against measured four weeks later, a period in 
which the volunteers no longer drank Noni + Collagen. It was 
found that the improvements seen in the volunteers following the 
initial eight weeks were no longer visible.

TeMana, the luxurious product line inspired by the unparalleled 
beauty of Tahiti itself, just launched in the island nation. For the 
launch, beauty professionals from all over the country were invited 
to come experience the product line, and were reportedly excited 
to then share TeMana with their customers.

In fact, the beauty professionals expressed interest in NewAge’s 
business opportunity, with all of them joining or expressing 
interest in joining.

Miss Heiva 2019, Hereavi Hoata, was a special guest at the event. 
She shared her love for TeMana, saying that it helps keep her skin 
beautiful despite having to wear makeup all the time and dealing 
with the stress that comes with being a public figure.

Peovai Garnier, the first runner-up for Miss Tahiti, also shared her 
appreciation for TeMana via a video message played for those in 
attendance. In the video, she shared her daily TeMana routine.

To celebrate the launch of TeMana, there was also a buy-two-get-
one-free promotion and product giveaways at the event. IPCs took 
full advantage of the promotion, with all TeMana packs selling out 
by the end of the event. 

NONI + COLLAGEN PROVIDES WONDERFUL 
HAIR BENEFTS, ACCORDING TO JAPANESE STUDY

TEMANA LAUNCHES 
IN TAHITI TO GREAT 
EXCITEMENT



JAPAN CYBER MONDAY

JAPAN 
COUNTRY 
MANAGER 
FEATURED IN 
NEWSWEEK 
ARTICLE

Japan just held its Cyber Monday event, and what an event it was! Differing from a 
traditional Cyber Monday event, Japan held theirs a week early, and the event lasted 
for a full week. Japan’s website experienced so much traffic at the start that online 
ordering temporarily didn’t even work, but customer service agents stayed busing 
taking orders over the phone in the meantime.

There were 45 different product and bundle offerings, with a whopping eight 
different products selling out entirely (three on the first day alone). This included a 
new product offered only during the Cyber Monday weeklong event, Tahitian Noni 
Powdered Leaf Tea. All 1,000 packs of the tea were sold out in just half an hour. 

On December 3, an international 
edition of the news magazine 
Newsweek featured an 
interview with Makoto Ohki, 
NewAge Japan’s Country 
Manager. In the article, 
Ohki discussed the CBD 
business opportunity, CBD 
products and future strategy. 
Meanwhile, with this article, 
IPCs will have a wonderful 
resource for promoting their 
business and CBD products. 


